
 

87 

 

REFERENCES 

 

Amujo, O. C., Laninhun, B. A., Otubanjo, O., & Ajala, V. O. (2012). Impact of 

corporate social irresponsibility on the corporate image and reputation of 

multinational oil corporations in Nigeria. In Critical Studies on Corporate 

Responsibility, Governance and Sustainability (Vol. 4). Emerald Group 

Publishing Ltd. https://doi.org/10.1108/S2043-9059(2012)0000004020 

 

Asmeri, R., Alvionita, T., & Gunardi, A. (2017). CSR Disclosures in the Mining 

 Industry: Empirical Evidence from Listed Mining Firms in Indonesia.  Indonesian 

 Journal of Sustainability Accounting and Management, 1(1), 16. 

 https://doi.org/10.28992/ijsam.v1i1.23 

 

Baruah, L., & Panda, N. M. (2020). Measuring corporate reputation: a comprehensive 

model with enhanced objectivity. Asia-Pacific Journal of Business 

Administration, 12(2), 139–161. https://doi.org/10.1108/APJBA-10-2019-0215 

 

Carroll, A. B. (2016). Carroll’s pyramid of CSR: taking another look. International 

Journal of Corporate Social Responsibility, 1(1), 1–8. 

https://doi.org/10.1186/s40991-016-0004-6 

 

Chetty, S., Naidoo, R., & Seetharam, Y. (2015). The impact of corporate social 

responsibility on firms’ financial performance in South Africa. Contemporary 

Economics, 9(2), 193–214. https://doi.org/10.5709/ce.1897-9254.167 

 

Daromes, F. E., & Gunawan, S. R. (2020). Joint impact of Philanthropy and Corporate 

Reputation on Firm Value. Jurnal Dinamika Akuntansi, 12(1), 1–13. 

https://doi.org/10.15294/jda.v12i1.21747 

 

Dashwood, H. S. (2007). Canadian mining companies and corporate social 

responsibility: Weighing the impact of global norms. Canadian Journal of 

Political Science, 40(1), 129–156. https://doi.org/10.1017/S0008423907070047 

 

Dhaliwal, D. S., Radhakrishnan, S., Tsang, A., & Yang, Y. G. (2012). Nonfinancial 

disclosure and analyst forecast accuracy: International evidence on corporate 

social responsibility disclosure. Accounting Review, 87(3), 723–759. 

https://doi.org/10.2308/accr-10218 

 

Endris, S. (2008). Gene Conserve - Articles - Articles - - Articles - - Articles - Gene 

Conserve - Articles - Articles - Volume 7 - Issue 30 - October / December , 2008 

. Production, 7(27), 2008–2010. https://doi.org/10.1007/s 

 



88 

 

 

Ernawan, E. R., Manajemen, P. S., & Pasundan, U. (2016). Tanggungjawab Sosial 

Perusahaan (Corporate Social Responsibility) dalam Perspektif Kebijakan 

Pembangunan Pertanian. Analisis Kebijakan Pertanian, 6(2), 155–173. 

https://doi.org/10.21082/akp.v6n2.2008.155-173 

 

Esen, E. (2013). The influence of corporate social responsibility (CSR) activities on 

building corporate reputation. In Advances in Sustainability and Environmental 

Justice (Vol. 11). Emerald Group Publishing Limited. 

https://doi.org/10.1108/S2051-5030(2013)0000011010 

 

Hasyir, D. (2016). Perencanaan CSR Pada Perusahaan Pertambangan: Kebutuhan 

Untuk Terlaksananya Tanggungjawab Sosial Yang Terintegrasi Dan 

Komprehensif. Jurnal Akuntansi Maranatha, 8(1), 105–118. 

 

Hopkins, M. (2006). What is corporate social responsibility all about? Journal of 

Public Affairs, 6(3–4), 298–306. https://doi.org/10.1002/pa.238 

 

Husnaini, W., Sasanti, E. E., & Cahyaningtyas, S. R. (2018). Corporate Social 

Responsibility (CSR) dan Reputasi Perusahaan. Jurnal Aplikasi Akuntansi, 2(2), 

1–9. https://doi.org/10.29303/jaa.v2i2.22 

 

ALiada, R. A., Herwiyanti, E., & S, K. (2019). Peran Mediasi Reputasi Pada 

Hubungan Pengungkapan Csr. 23(1), 49–64. 

 

Islam, T., Islam, R., Pitafi, A. H., Xiaobei, L., Rehmani, M., Irfan, M., & Mubarak, M. 

S. (2021). The impact of corporate social responsibility on customer loyalty: The 

mediating role of corporate reputation, customer satisfaction, and trust. 

Sustainable Production and Consumption, 25, 123–135. 

https://doi.org/10.1016/j.spc.2020.07.019 

 

Jeffrey, S., Rosenberg, S., & McCabe, B. (2019). Corporate social responsibility 

behaviors and corporate reputation. Social Responsibility Journal, 15(3), 395–

408. https://doi.org/10.1108/SRJ-11-2017-0255 

 

Juhairi, M., Arifin, Z., & Sunarti, S. (2016). Pengaruh Tanggung Jawab Sosial 

Terhadap Brand Image dan Dampaknya Kepada Minat Beli (Survey Pada PT 

Pabrik Gula Krebet Baru di Kabupaten Malang). Jurnal Administrasi Bisnis S1 

Universitas Brawijaya, 39(2), 19–26. 

 

Machmuddah, Z., & Wardhani, R. (2020). Environmental Social Governance (ESG) 

Disclosure Score Rating of Bloomberg. 27(ICoSHEET 2019), 48–52. 

https://doi.org/10.2991/ahsr.k.200723.011 



89 

 

 

Maiti, & Bidinger. (1981). 済無No Title No Title. Journal of Chemical Information 

and Modeling, 53(9), 1689–1699. 

 

Manajemen, R., Pada, P., & Perusahaan, R. (2019). Pengaruh Corporate Social 

Responsibility Diclosure Dan Reputasi Manajemen Puncak Pada Reputasi 

Perusahaan. Buletin Studi Ekonomi, 23(1), 32–45. 

 

Marzully Nur, & Denies Priantinah. (2012). Analisis Faktor - Fakor yang 

Mempengaruhi Pengungkapan Corporate Social Responsibility” Jurnal Nominal. 

Analisis Faktor - Fakor Yang Mempengaruhi Pengungkapan Corporate Social 

Responsibility” Jurnal Nominal, Vol I, No I, 2012, Hlm.24, 1(1), 17–68. 

 

McLaughlin, B. (2017). Corporate social responsibility factors in market share and 

financial performance improvement. ProQuest Dissertations and Theses, 121.  

 

Melinda, A., & Wardhani, R. (2020). The Effect of Environmental, Social, Governance, 

and Controversies on Firms’ Value: Evidence from Asia. 27, 147–173. 

https://doi.org/10.1108/s1571-038620200000027011 

 

Mohammad, W. M. W., & Wasiuzzaman, S. (2021). Environmental, Social and 

Governance (ESG) disclosure, competitive advantage and performance of firms 

in Malaysia. Cleaner Environmental Systems, 2(February), 100015. 

https://doi.org/10.1016/j.cesys.2021.100015 

 

Mzembe, A. N., & Downs, Y. (2014). Managerial and stakeholder perceptions of an 

Africa-based multinational mining company’s Corporate Social Responsibility 

(CSR). Extractive Industries and Society, 1(2), 225–236. 

https://doi.org/10.1016/j.exis.2014.06.002 

 

Ngoc, N. B. (2018). The Effect of Corporate Social Responsibility Disclosure on 

Financial Performance: Evidence from Credit Institutions in Vietnam. Asian 

Social Science, 14(4), 109. https://doi.org/10.5539/ass.v14n4p109 

 

Nollet, J., Filis, G., & Mitrokostas, E. (2016). Corporate social responsibility and 

financial performance: A non-linear and disaggregated approach. Economic 

Modelling, 52, 400–407. https://doi.org/10.1016/j.econmod.2015.09.019 

 

Nur Aisyah, E. (2015). Analisis Market Performance Dengan Pendekatan Capm Dan 

Appraisal Ratio Serta Pengaruhnya Terhadap Variasi Harga Saham Syariah. 

JRAK: Jurnal Riset Akuntansi Dan Komputerisasi Akuntansi, 6(2), 51–67. 

https://doi.org/10.33558/jrak.v6i1.746 

 



90 

 

 

Pham, H. S. T., & Tran, H. T. (2020). CSR disclosure and firm performance: The 

mediating role of corporate reputation and moderating role of CEO integrity. 

Journal of Business Research, 120(August), 127–136. 

https://doi.org/10.1016/j.jbusres.2020.08.002 

 

Sari, S. R. K., & Setiahadi, R. (2019). How Important CSR to Mining Companies: 

Empirical Case in Indonesia. IOP Conference Series: Earth and Environmental 

Science, 347(1). https://doi.org/10.1088/1755-1315/347/1/012121 

 

Shobirin, N. (2012). Pengaruh Corporate Social Responsibility (Csr) Terhadap Kinerja 

Pasar Modal. E-Jurnal Akuntansi, 1(2), 1–20. 

 

Singh, K., & Misra, M. (2021). Linking Corporate Social Responsibility ( CSR ) and 

Organizational Performance : the moderating effect of corporate reputation. 

European Research on Management and Business Economics, 27(1), 100139. 

https://doi.org/10.1016/j.iedeen.2020.100139 

 

Sugiarti, N. (2015). Pengaruh Persepsi Tentang Corporate Social Responsibility 

Terhadap Reputasi Perusahaan Yang Dimediasi Oleh Citra Merek. E-Jurnal 

Manajemen Universitas Udayana, 4(9), 249016. 

 

Venkatraman, N., & Ramanujam, V. (1986). Measurement of Business Performance in 

Strategy Research : A Comparison of Approaches Published by : Academy of 

Management Stable URL : http://www.jstor.org/stable/258398 Linked references 

are available on JSTOR for this article : Measurement of Business. The Academy 

of Management Review, 11(4), 801–814. 

 

Waddock, S. A., & Graves, S. B. (1997). The Corporate Social Performance-Financial 

Performance Link Author ( s ): Sandra A . Waddock and Samuel B . Graves 

Published by : Wiley Stable URL : http://www.jstor.org/stable/3088143 

REFERENCES Linked references are available on JSTOR for this article : 

Strategic Management Journal, 18(4), 303–319. 

 

Wernerfelt, B., & Cynthia A.Montgomery. (1988). Tobin ’ s q and the Importance of 

Focus in Firm Performance Author ( s ): Birger Wernerfelt and Cynthia A . 

Montgomery Source : The American Economic Review , Mar ., 1988 , Vol . 78 , 

No . 1 ( Mar ., 1988 ), pp . 246- Published by : American Economic Asso. 78(1), 

246–250. 

 

Widanaputra, A. A. G. P., Arya Widhyadanta, I. G. D. S., & Ratnadi, N. M. D. (2018). 

Pengungkapan Corporate Social Responsibility dan Reputasi Manajemen Puncak 

Pada Reputasi Perusahaan. Jurnal Ilmiah Akuntansi Dan Bisnis, 2014, 75. 

https://doi.org/10.24843/jiab.2018.v13.i02.p01 



91 

 

 

Yakovleva, N., & Vazquez-Brust, D. (2012). Stakeholder Perspectives on CSR of 

Mining MNCs in Argentina. Journal of Business Ethics, 106(2), 191–211. 

https://doi.org/10.1007/s10551-011-0989-4 

 

Yim, S., Erie, P. S., College, T. B., & Lim, H. (2019). The role of marketing capability 

in linking CSR to corporate fi nancial performance When CSR gives positive 

signals to stakeholders. 53(7), 1333–1354. https://doi.org/10.1108/EJM-08-2017-

0526 

 

Yu, W., & Zheng, Y. (2020). The disclosure of corporate social responsibility reports 

and sales performance in China. Accounting and Finance, 60(2), 1239–1270. 

https://doi.org/10.1111/acfi.12431 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  


