
 

121 
 

DAFTAR PUSTAKA 

Asosiasi Digital Marketing Indonesia, (2020), Data Produk Kecantikan Terlaris di 

E-Commerce, Digimind.id, link referensi: https://digimind.id/data-

produk-kecantikan-terlaris-di-e-commerce, diakses pada tanggal 3 

februari 2021 

Badan Pusat Statistik Republik Indonesia, (2021), Hasil Sensus Penduduk 2020, 

Jakarta: BPS RI 

Badan Pusat Statistik Republik Indonesia, (2020), Statistik E-Commmerce 2020, 

Jakarta: BPS RI 

Bilgin Y., (2008), The Effect of Social Media Marketing Activities on Brand 

Awareness, Brand Image, and Brand Loyalty, International Journal of 

Business and Management Studies, 6(1): 128-148 

Brakus JJ., Schmitt BH., Zarantonello L., (2009), Brand Experience: What Is It? 

How Is It Measured? Does It Affect Loyalty?, Journal of Marketing, 73(3): 

52-68 

Chaudhuri A., Holbrook MB. (2001). The Chain of Effect from Brand Trust and 

Brand Affect to Brand Performance: The Role of Brand Loyalty. Journal 

of Marketing, 65(4): 81-93 

Christou E., (2015), Branding Social Media in the Travel Industry, Procedia – 

Social and Behavioral Sciences, 175, 607-614 

Dahlgren S., (2011), Brand Loyalty and Involvement in Different Customer Levels 

of A Service Concept Brand, Aalto University, School of Economics, 

Master’s Thesis 

Databoks Katadata, (2020), Jenis Produk Paling Banyak Dibeli Konsumen Pada 

Harbolnas 2020, link referensi: 

https://databoks.katadata.co.id/datapublish/2020/12/23/apa-produk-yang-



122 
 

 

paling-banyak-dibeli-pada-harbolnas-2020, diakses pada tanggal 3 

februari 2021 

Databoks Katadata, (2020), Kategori Produk Yang Dibeli Secara Online Selama 

Pandemi, https://databoks.katadata.co.id/datapublish/2020/07/03/produk-

terlaris-belanja-online-selama-pandemi, diakses pada tanggal 3 februari 

2021 

Databoks Katadata, (2021), Durasi Bermedia Sosial Masyarakat Indonesia 

Semakin Lama pada 2020, link referensi: 

https://databoks.katadata.co.id/datapublish/2021/02/17/durasi-bermedia-

sosial-masyarakat-indonesia-semakin-lama-pada-2020, diakses pada 

tanggal 18 Juli 2021  

Delgado-Ballester E., Manuera-Aleman JL., (2001), Brand Trust in the Context of 

Consumer Loyalty, European Journal of Marketing, 35(11/12): 1238-1258 

Delgado-Ballester E., Manuera-Aleman JL., Yague MJ., (2003), Development and 

Validation of A Trust Scale, International Journal of Market Research, 

45(1): 35-56 

El Naggar RAA., Bendary N., (2017), The Impact of Experience and Brand Trust 

on Brand Loyalty, While Considering The Mediating Effect of Brand 

Equity Dimensions, An Empirical Study on Mobile Operator Subscribers 

in Egypt, The Business and Management Review, Vol. 9 No. 2 

Ferdinand, A., (2006), Metode Penelitian Manajemen Pedoman Penelitian Untuk 

Penulisan Skripsi, Tesis, dan Disertasi Ilmu Manajemen, Edisi 2, 

Semarang: Badan Penerbit Universitas Diponegoro 

Ferdinand, A., (2006), Structural Equation Modeling dalam Penelitian 

Manajemen: Aplikasi Model-Model Rumit Dalam Penelitian Untuk Tesis 

Magister dan Disertasi Doktor, Edisi 4, Semarang: Badan Penerbit 

Universitas Diponegoro 

https://databoks.katadata.co.id/datapublish/2021/02/17/durasi-bermedia-sosial-masyarakat-indonesia-semakin-lama-pada-2020
https://databoks.katadata.co.id/datapublish/2021/02/17/durasi-bermedia-sosial-masyarakat-indonesia-semakin-lama-pada-2020


123 
 

 

Fernandes T., Inverneiro I., (2020), From Fandom to Fad: Are Millenials Really 

Engaged with and Loyal to Theor Loved Brands on Social Media, Journal 

of Product and Brand Management 

Francisco-Maffezzolli EC., Semprebon E., Muller Prado PH., (2014), Construing 

Loyalty Through Brand Experience: The Mediating Role of Brand 

Relationship Quality, Journal of Brand Management, 21: 446-458 

Ghozali I., (2017), Model Persamaan Struktural Konsep dan Aplikasi Dengan 

Program Amos 24, Edisi 7, Semarang: Badan Penerbit Universitas 

Diponegoro 

Hanadian NW, (2021), Breakdown of Social Media Users by Age and Gender in 

Indonesia 2021, Statista.com, link referensi: 

https://www.statista.com/statistics/997297/indonesia-breakdown-social-

media-users-age-gender, diakses pada tanggal 3 februari 2021 

Hootsuite, (2020), Digital 2020: Indonesia, We Are Social: New York, link 

referensi: https://wearesocial.com/digital-2020, diakses pada tanggal 3 

februari 2021 

Hossain S., Sakib MN., (2016), The Impact of Social Media Marketing on 

University Student’s Brand Loyalty, International Journal of Marketing 

and Business Communication, Vol 5 

Huaman-Namirez R., Merunka D., (2019), Brand Experience Effects on Brand 

Attachment: The Role of Brand Trust, Age, and Income, European 

Business Review, 31(5): 610-645 

Huang C., (2017), The Impacts of Brand Experiences on Brand Loyalty: Mediators 

of Brand Love and Trust, Management Decision, 55(5): 915-934 

Hunt SD., Morgan RM., (2015), The Resource-Advantage Theory of Competition, 

Review of Marketing Research, 8(3): 153-206 

https://wearesocial.com/digital-2020


124 
 

 

Ibrahim B., Aljarah A., (2018), Dataset of Relationships Among Social Media 

Marketing Activities, Brand Loyalty, Revisit Intention. Evidence from The 

Hospitality Industry in Northern Cyprus, Data in Brief 

Indriantoro, N. dan Supomo, B., (1999). Metodologi Penelitian Bisnis Untuk 

Akuntansi & Manajemen. Edisi 1. Yogyakarta: BPFE-Yogyakarta 

Ismail AR., (2017), The Influence of Perceived Social Media Marketing Activities 

on Brand Loyalty, Asia Pacific Journal of Marketing and Logistic, 29(1): 

129-144 

Kementerian Perindustrian Republik Indonesia, (2020), Perubahan Gaya Hidup 

Dorong Industri Kosmetik, link referensi: 

https://kemenperin.go.id/artikel/21460/Perubahan-Gaya-Hidup-Dorong-

Industri-Kosmetik, diakses pada tanggal 3 februari 2021 

Khan I., Fatma M., (2019), Connecting The Dots Between CSR and Brand Loyalty: 

The Mediating Role of Brand Experience and Brand Trust, International 

Journal Business Excellence, 17(4): 439-455 

Khan I., Hollebeek LD., Fatma M., Islam JU., Rahman Z., (2020) Brand 

Engagement and Experience in Online Services. Journal of Services 

Marketing, 34(2): 163-175 

Khan I., Rahman Z., (2016), E-Tail Brand Experience’s Influence on E-Brand Trust 

and E-Brand Loyalty, International Journal of Retail and Distribution 

Management, 44(6): 588-606 

Kim RB., Chao Y., (2019), Effects of Brand Experience, Brand Image, and Brand 

Trust on Building Process: The Case of Chinese Millenial Generation 

Consumers, Journal of International Studies, 12(13): 9-21  

Laroche M., Habibi MR., Richard M., (2013), To Be or Not To Be in Social Media: 

How Brand Loyalty is Affected by Social Media?, International Journal of 

Information Management, 33(1): 76-82 



125 
 

 

McKenney ME., Benson A., (2013), The Value of Brand Trust, Journal of Brand 

Strategy 2(1): 76-86 

Menidjel C., Benhabib A., Bilgihan A., (2017), Examining The Moderating Role of 

Personality Traits in The Relationship Between Brand Trust and Brand 

Loyalty, Journal of Product and Brand Management, 26(6): 631-649 

Mohammad AAS., (2017), The Impact of Brand Experience, Brand Equity and 

Corporate Branding on Brand Loyalty: Evidence from Jordan, 

International Journal of Academic Research in Accounting, Finance, and 

Management Sciences, 7(3): 58-69 

Morgan RM., Hunt SD., (1994), The Commitment-Trust Theory of Relationship 

Marketing, Journal of Marketing, 58(7): 20-38 

Mostafa RB., Kasamani T., (2020). Brand Experience and Brand Loyalty: Is It A 

Matter of Emotions?, Asia Pacific Journal of Marketing and Logistics 

Nezakatii H., Yen CP., Akhoundi M., (2013), Antecedents Impact on Brand Loyalty 

in Cosmetics Industry, Journal of Applied Sciences, 13(1): 126-132 

Orzan G., (2016), Conceptual Model Regarding The Influence of Social Media 

Marketing Communication on Brand Trust, Brand Affect and Brand 

Loyalty, Economic Computation and Economic Cybernetics Studies and 

Research, Vol. 50 

PT Mandom Indonesia, (2018), Laporan Tahunan 2018, Jakarta: Bursa Efek 

Indonesia 

PT Mandom Indonesia, (2019), Laporan Tahunan 2019, Jakarta: Bursa Efek 

Indonesia 

PT Mandom Indonesia, (2020), Laporan Keuangan Untuk Periode Tiga Bulan 

Yang Berakhir Pada Tanggal 31 Maret 2020, Jakarta: PT Mandom 

Indonesia 



126 
 

 

PT Mandom Indonesia, (2020), Laporan Keuangan Untuk Periode Tiga Bulan 

Yang Berakhir Pada Tanggal 30 Juni 2020, Jakarta: PT Mandom 

Indonesia 

PT Mandom Indonesia, (2020), Laporan Keuangan Untuk Periode Tiga Bulan 

Yang Berakhir Pada Tanggal 30 September 2020, Jakarta: PT Mandom 

Indonesia 

Ramaseshan B., Stein A., (2014), Connecting The Dots Between Brand Experience 

and Brand Loyalty: The Mediating Role of Brand Personality and Brand 

Relationships. Journal of Brand Management, 21(7-8): 664-683 

Sahin A., Zehir C., Kitapci H., (2011), The Effect of Brand Experience, Trust, and 

Satisfaction on Building Brand Loyalty: An Empirical Research on Global 

Brands. Procedia – Social and Behavioral Sciences, 24: 1288-1301 

Sandi F., (2020), Ekspor Farmasi Tembus Rp 4,4 T, Industri Kosmetik & Farmasi 

RI Cuan, https://www.cnbcindonesia.com/news/20200803095618-4-

177010/ekspor-tembus-rp-44-t-industri-kosmetik-farmasi-ri-cuan, 

diakses pada tanggal 3 februari 2021 

Sekaran U., Bougie R., (2017), Metode Penelitian Untuk Bisnis, Jakarat: Penerbit 

Salemba Empat 

Soeratno dan Arsyad, L., (2008), Metodologi Penelitian Untuk Ekonomi dan Bisnis, 

Edisi Revisi, Yogyakarta: UPP STIM YKPN 

Supranto, (2003), Metode Riset Aplikasinya Dalam Pemasaran, Edisi 7, Jakarta: 

PT Rineka Cipta 

Tatar SB., Eren-Erdogmus I., (2016), The Effect of Social Media Marketing on 

Brand Trust and Brand Loyalty for Hotels, Information Technology and 

Tourism, 16(3): 249-263 



127 
 

 

Top Brand Awards, (2020), Top Brand Index, link referensi: https://www.topbrand-

award.com/top-brand-index/?tbi_index=Top%20Brand&tbi_year=2020, 

diakses pada tanggal 3 februari 2021 

Umar H, (2002), Metodologi Penelitian Untuk Skripsi dan Tesis Bisnis, Jakarta: PT 

Raja Grafindo Persada 

Yu X., Yuan C., (2019), How Consumers’ Brand Experience in Social Media Can 

Improve Brand Perception and Customer Equity, Asia Pacific Journal of 

Marketing and Logistics, 31(5): 1233-1255 

Zahoor SZ., Qureshi IH., (2017), Social Media Marketing and Brand Equity: A 

Literature Review, The IUP Journal of Marketing Management, Vol XVI 

No. 1 

  

https://www.topbrand-award.com/top-brand-index/?tbi_index=Top%20Brand&tbi_year=2020
https://www.topbrand-award.com/top-brand-index/?tbi_index=Top%20Brand&tbi_year=2020

