
76 

DAFTAR REFERENSI 

 

 

Berthon, Pierre, James M ulbert and Leyland F. Pitt (1999), “To Serve or Create? 

Strategic Orientations Toward Customers and innovation” , California 

Management Review, vol 42 no. 1 

 

Bhoovaraghavan Sriraman, Ashok and Rajan Chandran (1996), “Resolving the 

Process vs Product Innovation Dilemma : A Consumer Choice Theoretic 

Approach”, Management Science, vol. 42, no. 2 February 

 

Cavusgil, S Tamur and Shaoming Zou, (1991), “Marketing Strategy-Performance 

Relationship: An Investigation of The Empirical Link in Export Market 

Ventures, Journal of Marketing, Vol.58, (January, 1991),pp.1-21 

 

Craven David W, (1996), Pemasaran Strategis, jilid 1Suatu Terjemahan, Erlangga, 

Jakarta 

 

Cooper R. G and E. J kleinschmidt (1987), “What Makes a New Product a Winner : 

Success Factors at The Project Level”, R & D Management, 175-189 

 

Dougherty, Deborah and Cynthia Hardy (1996), “Sustained product Innovation in 

Large, Mature Organizations : Overcoming Innovation-T-Organization 

Problems”, Academy of  Management Journal, vol 39 no. 5 1120-1153 

 

Ferdinand A, 2000, Structural Equation Modelling Dalam Penelitian 

Manajemen, Semarang : Badan Penerbit Universitas Diponegoro. 

 

Fuad Mas’ud, 2004, Survai Diagnosis Organisasional (Konsep dan Aplikasi), 

Badan Penerbit Universitas Diponegoro. 

 

 

Gatignon, Hubert and Jean-Marc Xuereb (1997), “Strategy Orientation of the Firm 

and New Product Performance”, Journal of Marketing Research,  vol. 

XXXIV, p. 77-90 

 

Han, Jin K, Namwoon Kim and Rajendra K.Srivastava (1998), “Market Orientation 

and Organizations Performance : Is Innovation a missing Link”, Journal 

of Marketing, vol 62, p. 42-54 

 

Henard, David and Szymanski, David (2001), “Why Some New Product are More 

Succesful Than Others,” Journal of Marketing Research, pp.362-375. 

 



77 

Ittner, Christopher D, Larcker, David (2001), “Product Development Cycle Time 

and Organization Performance,” Journal of Marketing Research, 

pp.13-23 

 

Kohli, Ajay K and Bernard J. Jawoski (1993), “Market Orientation : Antecedents 

and Consequences”, Journal of Marketing, vol 57, p.52-70 

 

Kotabe, Masaaki, Dale F. Duhan, David K. Smith Kr, and R. Dale Wilson (1991), 

“The Perceived Veracity of PIMS Strategy Principles in Japan : An 

Empirical Inquiry”, Journal of Marketing, vol 55 (Januari), p. 26-41 

 

Kotabe, Masaaki, (1990), “Corporate Product Policy and Innovative Behavior of 

European and Japanese Multinationals: An Empirical Investigation, 

Journal of Marketing, Vol.54, (April, 1990), pp.19-33 

 

Lukas, Bryan A dan O.C Ferrell, (2000), “The Effect of Market Orientation on 

Product Innovation” Journal of The Academy of Marketing Science, 

vol 28, 239-247 

 

Lim, Jeen-Su Thomas W. Sharley, Ken I. Kim (1993), “Determinants of 

International Marketing Strategy”, Management International Review 

(mir), vol 33, 103-120 

 

Narver, John C and Stanley F. Slater (1990), “The Effects of Market Orientation on 

Business Profitability”, Journal of Marketing, vol 54, p.20-35 

 

Nelly, Andy, (2001), “New Product Quality and Product Development Teams”, 

Journal of Marketing, vol 64, p. 111-123 

 

Noble H. Charles, Rajiv K.Sinha and Ajith Kumar (2002), “Market Orientation and 

Alternative Strategic Orientations : A Longitudinal Assessment of 

Performance Implications”, Journal of Marketing vol. 66, 25-39 

 

Menon, Ajay, Bernard J. Jaworski, Ajay K. Kohli (1999), “Product Quality : Impact 

of Interdepartemental Interactions”, Journal of The Academy of 

Marketing Science, vol 25 no. 3 p. 1-27 

 

Merry Hariyanto dan Yoestini (2003), “Analisis Orientasi Strategi dan Kinerja 

Penjualan,” Jurnal Sains Pemasaran Indonesia, Vol II, No.2, hal.197-

218. 

 

Pelham, Alfred, (1997), “Mediating Influences on The Relationship Between Market 

Orientation and Profitability in Small Industry Firms”, Journal of 

Marketing Theoty and Practice, Summer, 55-75 

 



78 

Permadi, MF (1998), “Pengembangan Konsep Kinerja Pasar”, Jurnal Ekonomi 

dan Bisnis Indonesia, 13 (3) : 70-79 

 

Rajesh Sethi, Daniel C. Smith and C. Whan Park (2001), “Cross-Functional Product 

Development teams, Creativity and the Innovativeness of New Consumer 

Products”, Journal of Marketing Research, vol XXXVIII (Februari) p. 

73-85 

 

Tjiptono, Fandy (1997), Strategi Pemasaran, Edisi II, Andi Yogyakarta 

 

Voss, B. Glenn and Zannie Giraud Voss, (2000), “Strategic Orientation and Firm 

Performance in an Artistic Envinronment”, Journal of Marketing, vol. 

64 (Januari), 67-83 

 

Zahra, Shaker A (1993), “New Product Innovation in Established Companies : 

Association Witah Industry and Strategy Variabels”, Enterpreneurship 

: Theory and Practice (ET & P), Winter 47-66 

 

Zieger, Billie Jo and Modesto A, Maidique (1990), “A Model of New Product 

Development :  An Empirical Test, Management Science”, Marketing 

Science, vol 36, p. 867-883 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


	DAFTAR REFERENSI

