Table of Contents

APPROVAL OF UNDERGREDUATE THESIS ... i
DECLARATION OF EXAMINATION COMPLETION ..ottt I
DECLARATION OF ORIGINALITY oottt ii
IMIOTTIOS .tttk b ekt e h et e bt e e b et e bt e eR bt e b e e s he e e be e e ab e e abeeenneenneeannas v
AB ST RACT ettt b ettt b e e h e e bt e e Re e e Rt e b e e b e e b e e re e s ne e reeenneen %
ABSTRAK ettt e e bt Rt bR et R e e b e e Re e enn e e nneeanreenree s Vi
ACKNOWLEDGEMENT ...ttt enreas vii
TADIE OF CONTENES ...t bbbt sn e X
LISt OF TADIES ...t xiii
[ o) T U= PSPPSR Xiv
CHAPTER | INTRODUCGCTION ...ttt 1
1.1, Research BaCKQroUNG..........ccccooiiiioiiiie ettt 1
1.2. Problem Statement and Research QUESLION .........c..cocvviviieiiiiiiic e 4
1.3.  Research PUrP0SE and USAQE........cueiuriieiiieiieiieiteeste e stee st sreeae e sre e e e ene e 5
1.3.1. RESEAICH PUIMPOSE ...ttt bbb 5
1.3.2. RESEAICH USAQE ... ittt bbbt 5

1.4, ReSEAIrCN OFGINAIITY ....c..oiviiiiiiiiiieee et 5
1.5 WWIIEING SYSTEIM ...ttt bbbttt b e b 6
CHAPTER Il CONCEPTUAL BACKGROUND ......coiiiiiiiie et 7
2.1, LITErature REVIBW .....cc.eiiiiiiieiee ittt 7
21010 VOIUNTEEIISIM ..ottt 7



2.1.2.  International VOIUNTEEIING .....ccveiiiiieiiie st 11

2,130 IMIOTIVALION ...ttt et 14
2.1.4.  CUSIOMEN PEISONA ....vvvviiiiiiitiiiee sttt 19
2.1.5.  CUSLOMET JOUIMEBY ...oouiiiiiiieiiieeiee sttt ettt sttt eenbe e sme e e sbe e s nn e e b e e enneenneennes 21
2.1.6.  Social Media Marketing.........ccoooeiiiiiiiiiiiee e 22

2.2, PrevioUS RESEAICH .......ciiiiiiii it 23
2.3, Theoretical FramewWOrK ... s 31
CHAPTER Il RESEARCH METHOD .....ooiiiiiieeee e 32
3.1, TYPE OF RESEAICH. .....ciiiiiiiiiicieee bttt 32
3.2.  Research Object and SUDJECT..........coiiiiiiii e 33
3.3, DA SOUICES. .....eeiieeiiiieiti ettt b bt b et b e et et e e b e e nneens 34
3.3 10 PIIMAIY SOUICE. .....ciuiiieteitiite ettt bbbttt b et 34
3.3.2. SECONUANY SOUICE.....eiutitiiitieteeteeieee ettt sttt bbbt e bbb 34
3.4.  Data Collection MEthod ..........cooiiiiiiii s 34
3.4.1. Understanding the context of interviewee’s EXPeriencCe .........coovereerveerieerieeereennns 34
342, INEEIVIBWS. ..ottt bbbt n e 37
3.5, Datad ANAIYSIS ..o et nreenn 37
3510 EVAIUALIVE CIITEIIA ...eoviieiiiiei ittt 38
CHAPTER IV DATA ANALYSIS ..ottt 41
4.1.  ReSpoNdent DESCIIPLION ........cciiiiiiiiieiteite sttt 41
4.2, Datad DISPIAY ..ot 44

Xi



4.2.1. The Motivation to Volunteer ADIroad ..........oooeee oot 44

4.2.2.  Characteristics of International VOIUNTEErS ...........ccoiiiiiiiiieiic e 55

4.3, DISCUSSION ..otttk et bbbt bbbttt n et n s 66
4.3.1.  The Motivation to Volunteer ADroad ...........cccoeveiiiiieiiiiceessees e 66
4.3.2.  Characteristics of International VOIUNTEErS .........c.covviiiiiiiiieice e 87
CHAPTER V' CONCLUSION ... .ottt sttt st sbeessaeesbessnaessneesnaeenseessneens 91
5.1, RESEAICN CONCIUSION ......iiiiiiiiieiieieete et nee s 91
5.2.  Theoretical IMPHCAIIONS. .......coiiiiiiiiieie e 92
5.3.  Managerial IMPHCAIIONS. .......cooiiiiiiiiiii e 95
5.4, LIMITALIONS ..ottt bbbttt e e b e bbb b b 95
5.5, RESEAICN AQGENUA. .....cuiiiiiiiiieiieiei et 96
REFERENGCES ... oottt b ettt e et e e be e e b e e be e e b e e nneeanee 97
AT T ACHMEN T A ettt e bt be e s e e bt e sae e e sbeessneenbeennneen 111
ATTACHMENT B ..ttt et ae e e b e sbeenteesnneea 114

Xii



