DAFTAR PUSTAKA

Basu Swastha Dharmmesta (1998), “Teknologi Informasi dalam Pemasaran :
Implikasi dalam Pendidikan Pemasaran”, Jurnal Ekonomi dan Bisnis
Indonesia, Vol. 13, No. 3, pp. 116 — 125

Chavan, Jayshree, (2013), “Internet banking benefits and chalenges in an emerging
economy,” International Journal of Research in Bussiness Management

Chow, Simeon and Holden, Reed., 1997, Toward An UnderstandingOf Loyalty :
The Moderating Role Of Trust, Journal of Managerial Issues, Vol IX
No.3, p.275-298

Cooper, D.R. and Emory, C.W., 1995, Metode Penelitian Bisnis, Jilid 1, Edisi
kelima, Penerbit Erlangga.

Emory, CW and Cooper, DR, 1999, Business Research Methods, Irwin,
Homewood.

Fuad Mas’ud, (2004), Survai Diagnosis Organisasional (Konsep dan Aplikasi),
Badan Penerbit Universitas Diponegoro

Gatignon H. and Xuereb J.M., 1997, Strategic Orientation of The Firm and New
Product performance, Journal of Marketing Research, 34(1):77-90

Haque, Ahasanul; Arun Kumar Tarofder; Sabbir Rahman; Md Abdur Raquib,”
(2009), Electronic transaction of internet banking and its perception of

Malaysian online customers,” African Journal of Bussiness Management

79



80

Husein Umar, 1999, Riset Manajemen Strategik, Jakarta, PT. Gramedia Pustaka
Utama.

Kanter, R.M., 1993, Men and Women of The Corporation, Basic Books, New York.

Lee, M.K.O. and Turban, E. 2001. A Trust Model for Consumer Internet Shopping
(online). September 9, 2005.

Liu, Yi Ruo, dan Kurnia Sherah, (2009), “Electronic commerce within the Chinesse
banking industry”, Journal of Strategic Management, 2009

Leng, Jun dan Ting Zhang, (2013), “The influencing factors of customer trust to
great discount online shops,” Uppsala University

Luo, JT; Peter McGoldrick; Susan Beatty; and Kathleen A Keeling, (2006), "On
Screen Characters: their design and influence on consumer trust, Journal
of Strategic Marketing, 2006

Munusamy, Jayaraman; Sanmugam Annamalah; dan Shankar Chelliah, (2012), “A
study of users of internet banking in Malaysia,” International Journal of
Innovation, Managament and Technology

Ozlen, Kursad; dan Dzan Jukic, (2013); Perceptions of online banking users in
Bosnia and Herzegovina,” WAP Journal

Pontus, Johnson; Robert Lagestrom; Per Narman; dan Marten Simmonson,
(2008), "Sistem quality analysis with extended influence diagrams”, Royal

Institute of Management Strategic, 2008

Srivastava, Rajesh Kumar, (2007), “Customer’s perception on usage of internet

banking,” Innovative marketing

80



81

Sohrabi, Maryam; Julie Yew Mei Yee; dan Robert Jayakumar Nathan,
(2013),”Critical Success factors for the adoption of e banking in Malaysia,”

International Arab Journal of e technology

81



