
 
 

114 
 

 

DAFTAR PUSTAKA 

Amudha, A., Sumathi, S., Cetină, I., Munthiu, M.-C., Rădulescu, V., Chen, Y. C., 

Shang, R. A., Li, M. J., Filieri, R., Gajjar, N. B., Yuan, D., Lin, Z., Zhuo, R., 

Lim, Y. J., Osman, A., Salahuddin, S. N., Romle, A. R., Abdullah, S., Stavkova, 

J., … Wang, H. Y. (2016). Factors Affecting Consumer Behavior. Computers in 

Human Behavior, 30(6). 

Astuti, D. Y. (2018). PENGARUH HARGA PROMOSI TERHADAP MINAT 

PEMBELIAN ULANG PADA EVALUASI PEMBELI STARBUCKS COFFEE 

DI YOGYAKARTA. SKRIPSI UNIVERSITAS ISLAM INDONESIA FAKULTAS 

EKONOMI YOGYAKARTA. 

Bansal, S. P., Singh, R., & Gangotia, A. (2014). Measuring the Impact of Sales 

Promotion, Service Quality and Customer Experience: A Case of e-Ticketing. 

Transnational Corporations Review, 6(4). 

https://doi.org/10.5148/tncr.2014.6407 

Beyari, H., & Abareshi, A. (2016). The conceptual framework of the factors 

influencing consumer satisfaction in social commerce. The Journal of 

Developing Areas, 50(6). https://doi.org/10.1353/jda.2016.0139 

Campbell, D. E., Wells, J. D., & Valacich, J. S. (2013). Breaking the ice in B2C 

relationships: Understanding pre-adoption e-commerce attraction. Information 

Systems Research, 24(2). https://doi.org/10.1287/isre.1120.0429 

Chiang, C. C. (2014). The effects of the antecedents of service purchase intention in 

the context of monetary sales promotion. Acta Oeconomica, 64. 

https://doi.org/10.1556/AOecon.64.2014.Suppl.13 

Cummins, S., Peltier, J. W., Schibrowsky, J. A., & Nill, A. (2014). Consumer 

behavior in the online context: An International Journal. Journal of Research in 

Interactive Marketing, 8(3). 

Filieri, R. (2016). What makes an online consumer review trustworthy? Annals of 



115 
 

 
 

 Tourism Research, 58. https://doi.org/10.1016/j.annals.2015.12.019 

Ganiyu, R., Uche, I., & Adeoti, O. (2012). Is customer satisfaction an indicator of 

customer loyalty? Australian Journal of Business and Management Research, 

2(7). 

Genchev, E., & Todorova, G. (2017). Sales promotion activities – effective tool of 

marketing communication mix. Trakia Journal of Science, 15(Suppl.1). 

https://doi.org/10.15547/tjs.2017.s.01.033 

Ho-Dac, N. N., Carson, S. J., & Moore, W. L. (2013). The effects of positive and 

negative online customer reviews: Do brand strength and category maturity 

matter? Journal of Marketing, 77(6). https://doi.org/10.1509/jm.11.0011 

Ilyas, G. B., Rahmi, S., Tamsah, H., Munir, A. R., & Putra, A. H. P. K. (2020). 

Reflective model of brand awareness on repurchase intention and customer 

satisfaction. Journal of Asian Finance, Economics and Business, 7(9), 427–438. 

https://doi.org/10.13106/JAFEB.2020.VOL7.NO9.427 

Ishmael, & Dei, R. (2018). Effects of Service Quality and Customer Satisfaction on 

Repurchase Intention in Restaurants on University of Cape Coast Campus. 

Journal of Tourism, Heritage & Services Marketing, 4(1), 27–36. 

http://doi.org/10.5281/zenodo.1247542 

Jiang, L., Jun, M., & Yang, Z. (2016). Customer-perceived value and loyalty: how do 

key service quality dimensions matter in the context of B2C e-commerce? 

Service Business, 10(2). https://doi.org/10.1007/s11628-015-0269-y 

Kim, C., Galliers, R. D., Shin, N., Ryoo, J. H., & Kim, J. (2012). Factors influencing 

Internet shopping value and customer repurchase intention. Electronic 

Commerce Research and Applications, 11(4). 

https://doi.org/10.1016/j.elerap.2012.04.002 

Kotler, P. (2012). Kotler P. Marketing management/Philip Kotler, Kevin Lane Keller. 

Pearson Educ Int. 2012. Pearson Education International. 



116 
 

 
 

Lin, C., & Lekhawipat, W. (2014). Factors affecting online repurchase intention. 

Industrial Management and Data Systems, 114(4). 

https://doi.org/10.1108/IMDS-10-2013-0432 

Lita, A. M. N., & Auliya, Z. F. (2019). Pengaruh Review Online , Kepercayaan Pada 

Web , Keamanan Bertransaksi Online , dan Privasi Terhadap Niat Pembelian 

Ulang Pada Toko Online Lazada. Jurnal EBBANK, 10(1). 

Liu, Z., & Park, S. (2015). What makes a useful online review? Implication for travel 

product websites. Tourism Management, 47. 

https://doi.org/10.1016/j.tourman.2014.09.020 

Luo, J., Ba, S., & Zhang, H. (2012). The effectiveness of online shopping 

characteristics and well-designed websites on satisfaction. MIS Quarterly: 

Management Information Systems, 36(4). https://doi.org/10.2307/41703501 

Majumder, S. D. (2016). GST AND E- COMMERCE. National Law School of India 

Review, 28(2). 

Nurhayati, S. (2017). Pengaruh citra merek, harga dan promosi terhadap keputusan 

pembelian handphone samsung di yogyakarta. JBMA – Vol. IV, No. 2, 

September 2017 ISSN : 2252-5483, IV(2). 

Palese, B., & Usai, A. (2018). The relative importance of service quality dimensions 

in E-commerce experiences. International Journal of Information Management, 

40. https://doi.org/10.1016/j.ijinfomgt.2018.02.001 

Peng, L., Zhang, W., Wang, X., & Liang, S. (2019). Moderating effects of time 

pressure on the relationship between perceived value and purchase intention in 

social E-commerce sales promotion: Considering the impact of product 

involvement. Information and Management, 56(2). 

https://doi.org/10.1016/j.im.2018.11.007 

Prateek Kalia, Dr Richa Arora, & Sibongiseni Kumalo. (2016). E-service quality, 

consumer satisfaction and future purchase intentions in e-retail. E-Service 

Journal, 10(1). https://doi.org/10.2979/eservicej.10.1.02 



117 
 

 
 

Punj, G. N. (2013). Do consumers who conduct online research also post online 

reviews? A model of the relationship between online research and review 

posting behavior. Marketing Letters, 24(1). https://doi.org/10.1007/s11002-012-

9205-2 

Qin, Z., Chang, Y., Li, S., & Li, F. (2013). E-commerce strategy. In E-Commerce 

Strategy (Vol. 9783642394263). https://doi.org/10.1007/978-3-642-39414-0 

Ramanathan, U., Subramanian, N., & Parrott, G. (2017). Role of social media in retail 

network operations and marketing to enhance customer satisfaction. 

International Journal of Operations and Production Management, 37(1). 

https://doi.org/10.1108/IJOPM-03-2015-0153 

Sari,  rini kartika, Yulisetiarini, D., & Sudaryanto. (2016). Pengaruh Harga Dan 

Kualitas Pelayanan Serta Kualitas Produk Terhadap Minat Pembelian Ulang dan 

Kepuasan Pelanggan Online Shopping Pada Mahasiswa Universitas 

Abdurachman Saleh. Bisma Jurnal Bisnis Dan Manajemen, 10(2). 

Schuckert, M., Liu, X., & Law, R. (2015). Hospitality and Tourism Online Reviews: 

Recent Trends and Future Directions. Journal of Travel and Tourism Marketing, 

32(5). https://doi.org/10.1080/10548408.2014.933154 

Sharma, G., & Lijuan, W. (2015). The effects of online service quality of e-commerce 

Websites on user satisfaction. Electronic Library, 33(3). 

https://doi.org/10.1108/EL-10-2013-0193 

Suhaily, L., & Soelasih, Y. (2017). What Effects Repurchase Intention of Online 

Shopping. International Business Research, 10(12). 

https://doi.org/10.5539/ibr.v10n12p113 

Sullivan, Y. W., & Kim, D. J. (2018). Assessing the effects of consumers’ product 

evaluations and trust on repurchase intention in e-commerce environments. 

International Journal of Information Management, 39. 

https://doi.org/10.1016/j.ijinfomgt.2017.12.008 

Suryadi, D. (2020). Predicting Repurchase Intention Using Textual Features of 

Online Customer Reviews. 2020 International Conference on Data Analytics for 



118 
 

 
 

Business and Industry: Way Towards a Sustainable Economy, ICDABI 2020. 

https://doi.org/10.1109/ICDABI51230.2020.9325646 

Suryaningsih, I. B., Farida, L., Revanica, O., & Kusuma, A. A. M. (2019). The effect 

of coupon sales promotion, online customer review and perceived enjoyment on 

repurchase intention in e-commerce shopee. International Journal of Scientific 

and Technology Research, 8(8). 

Tandon, U., Kiran, R., & Sah, A. N. (2017). Customer Satisfaction as mediator 

between website service quality and repurchase intention: An emerging 

economy case. Service Science, 9(2). https://doi.org/10.1287/serv.2016.0159 

Tseng, T. H., Chang, S. H., Wang, Y. M., Wang, Y. S., & Lin, S. jeng. (2021). An 

empirical investigation of the longitudinal effect of online consumer reviews on 

hotel accommodation performance. Sustainability (Switzerland), 13(1). 

https://doi.org/10.3390/su13010193 

Wang, X., Guo, J., Wu, Y., & Liu, N. (2019). Emotion as signal of product quality: 

Its effect on purchase decision based on online customer reviews. Internet 

Research, 30(2). https://doi.org/10.1108/INTR-09-2018-0415 

Wilson, N., Keni, K., & Tan, P. H. P. (2019). The effect of website design quality and 

service quality on repurchase intention in the E-commerce industry: A cross-

continental analysis. Gadjah Mada International Journal of Business, 21(2). 

https://doi.org/10.22146/gamaijb.33665 

Wu, M. (2018). Customers’ Perceptions of Service Quality, Using an Online 

Reservation System, and Online Reviews Affecting Intention to Use the System 

to Book a Hotel Room. ProQuest Dissertations and Theses. 

Yadav, S. (2016). E-Commerce: The Rise and Rise of E-Commerce in India. Splint 

International Journal of Professionals, 3(10). 

Yan, Y., & Du, S. (2016). Empirical study for the influence factors of customer 

satisfaction based on B2C online shopping. RISTI - Revista Iberica de Sistemas 

e Tecnologias de Informacao, 2016(E14). 



119 
 

 
 

Ye, L. R., & Zhang, H. (2014). Sales Promotion and Purchasing Intention: Applying 

the Technology Acceptance Model in Consumer-To-Consumer Marketplaces. 

International Journal of Business, Humanities and Technology, 4(3). 

Zahra, A. (2019). PENGARUH KUALITAS PELAYANAN, PERSEPSI HARGA, 

DAN CITRA MEREK TERHADAP KEPUASAN PELANGGAN PENGGUNA 

JASA TRANSPORTASI OJEK ONLINE (STUDI PADA PELANGGAN 

GOJEK. Journal of Chemical Information and Modeling, 53(9). 

Zeina T Al Hakim, & Bassem E. Maamari. (2017). Measuring Perceived Service 

Quality and Customer Satisfaction for Service Managers: The case of the 

Lebanese Retail Banking Industry. E-Service Journal, 10(2). 

https://doi.org/10.2979/eservicej.10.2.02 

Zemblytė, J. (2015). The Instrument for Evaluating E-Service Quality. Procedia - 

Social and Behavioral Sciences, 213. 

https://doi.org/10.1016/j.sbspro.2015.11.478 


