DAFTAR REFERENSI

Band, William, A, 1991, CreatingValue for Customers, John Wiley and Sons Inc.

Butz, Howard E & Goodstein, Leonard D., 1996, Marketing Customer Value :
Gaining the Strategic Advantage

Cadogan, John W. & Diamantopoulus, Adamantios, 1995, “The Market Orientation
Construct: Integration and Internationalization”, Journal of Strategic
Marketing 3(1): 41-60

Christopher, Martin, Payne, Adrian, & Ballantyne, David, 1991, Relationship
Marketing : Bringing Quality, Customer Service, and Marketing
Together, Butterworth Heinermann, Oxford : Boston

Gatignon, Hubert & Xuereb, Jean-Marc, 1997, “Strategic Orientation of The Firm
and New Product Pearformance”, Journal of Marketing Research

Gronroos, Christian, 1990, “Relationship Approach to The Marketing Function in
Service Contexts”, Journal of Business Research 29 (1): 3-12

Gronroos, Christian, 1994, “The Marketing Strategy Containuum: Toward A
marketing Concept for the 1990’s”, Management Decision 29(1): 7-13

Gummesson, Event, 1994, “Marketing Relationship Marketing Operational”,
Service Industry Management 5(5): 5-20

Khoe Yaou Tung, 1997, “Relationship Marketing Strategi Kemampulabaan jangka
panjang,” Usahawan No0.03 Th.Xxvl, Maret , 1997.

Kohli, Ajay J., & Jaworski, B.J., 1990, “Market Orientation: The Contruct, Research
Propositions, and Managerial Implications”, Journal of Marketing 54:1-18

Michael B Elliot, David Shatto & Cara Singer, 1996, “Three Customer Values Are
Key to Market Succes”, Journal of Retail Banking Service, vol.XVIII, No.
1, Spring

Morgan, Robert M & Hunt, Shelby D, 1994, “The Commitment-Trust Theory of
Relationship Marketing”, Journal of Marketing 58 (3): 20-38

Narver, John C., and Slater, Stanley F., 1990, “The Effect of Market Orientation and
Business Profitability”, Journal of Marketing 54 (4): 20-35

75



Song, Michal & Parry, Mark E., 1997,”A Croos National Comparative Study of New
Product Development Process : Japan and the US”, Journal of Marketing

Too Leanne H.Y, Souchon Anne L, and Thirkell Peter C., 2000, “Relationship
Marketing and Customer Loyalty in A Retail Saetting: A Dyadic
Exploration”, Aston Bussines School Research Institute, ISBN No.185449
520 8, June, pp. 1-36

Urban Glen L. & Hauser John R., 1998 Desight and Marketing of New Products,
Prentice Hall Inc

Woodruff, Robert B., 1997, “Customer Value : The Next Source for Competitive

Advantage”, Journal of Academy of marketing Science, Vol 25, no.2, p.
139-153

76



	UNIVERSITAS DIPONEGORO
	SEMARANG
	Sertifikasi
	Justinus Taufan Hardianto
	PENGESAHAN TESIS
	Pembimbing Pertama                               Pembimbing Kedua
	Drs. H Daryono Rahardjo, MM                                   Drs. H Sutopo, MS

	ABSTRACT
	Kata Kunci: Customer Relationship Marketing, Keunggulan Produk, kualitas layanan, Kepuasan Nasabah dan Loyalitas Nasabah
	Semarang, 5April 2008

	Penulis
	DAFTAR ISI
	Halaman Judul i
	I. PENDAHULUAN 1
	II. TELAAH PUSTAKA DAN PENGEMBANGAN MODEL PENELITIAN 13
	III. METODE PENELITIAN 39
	V.  SIMPULAN DAN IMPLIKASI KEBIJAKAN 67


	TELAAH PUSTAKA DAN PENGEMBANGAN MODEL PENELITIAN
	Model Variabel Kepuasan Nasabah
	Gambar 4.2
	Tabel 4.11
	Regression Weight Structural Equational Model
	DAFTAR REFERENSI
	D:\Data-Data\Justinus Taufan\cfa-eksogen.amw
	Analysis Summary
	Date and Time
	Title
	Groups
	Group number 1 (Group number 1)
	Notes for Group (Group number 1)
	Variable Summary (Group number 1)
	Your model contains the following variables (Group number 1)
	Variable counts (Group number 1)
	Parameter summary (Group number 1)
	Assessment of normality (Group number 1)
	Observations farthest from the centroid (Mahalanobis distance) (Group number 1)
	Sample Moments (Group number 1)
	Sample Covariances (Group number 1)
	Sample Correlations (Group number 1)
	Models
	Default model (Default model)
	Notes for Model (Default model)
	Computation of degrees of freedom (Default model)
	Result (Default model)
	Group number 1 (Group number 1 - Default model)
	Estimates (Group number 1 - Default model)
	Scalar Estimates (Group number 1 - Default model)
	Maximum Likelihood Estimates
	Regression Weights: (Group number 1 - Default model)
	Standardized Regression Weights: (Group number 1 - Default model)
	Covariances: (Group number 1 - Default model)
	Correlations: (Group number 1 - Default model)
	Variances: (Group number 1 - Default model)
	Squared Multiple Correlations: (Group number 1 - Default model)
	Minimization History (Default model)
	Model Fit Summary
	CMIN
	RMR, GFI
	Baseline Comparisons
	Parsimony-Adjusted Measures
	NCP
	FMIN
	RMSEA
	AIC
	ECVI
	HOELTER
	Execution time summary

	D:\Data-Data\Justinus Taufan\cfa-indogen.amw
	Analysis Summary
	Date and Time
	Title
	Groups
	Group number 1 (Group number 1)
	Notes for Group (Group number 1)
	Variable Summary (Group number 1)
	Your model contains the following variables (Group number 1)
	Variable counts (Group number 1)
	Parameter summary (Group number 1)
	Assessment of normality (Group number 1)
	Observations farthest from the centroid (Mahalanobis distance) (Group number 1)
	Sample Moments (Group number 1)
	Sample Covariances (Group number 1)
	Sample Correlations (Group number 1)
	Models
	Default model (Default model)
	Notes for Model (Default model)
	Computation of degrees of freedom (Default model)
	Result (Default model)
	Group number 1 (Group number 1 - Default model)
	Estimates (Group number 1 - Default model)
	Scalar Estimates (Group number 1 - Default model)
	Maximum Likelihood Estimates
	Regression Weights: (Group number 1 - Default model)
	Standardized Regression Weights: (Group number 1 - Default model)
	Covariances: (Group number 1 - Default model)
	Correlations: (Group number 1 - Default model)
	Variances: (Group number 1 - Default model)
	Squared Multiple Correlations: (Group number 1 - Default model)
	Minimization History (Default model)
	Model Fit Summary
	CMIN
	RMR, GFI
	Baseline Comparisons
	Parsimony-Adjusted Measures
	NCP
	FMIN
	RMSEA
	AIC
	ECVI
	HOELTER
	Execution time summary

	D:\Data-Data\Justinus Taufan\full model SEM.amw
	Analysis Summary
	Date and Time
	Title
	Groups
	Group number 1 (Group number 1)
	Notes for Group (Group number 1)
	Variable Summary (Group number 1)
	Your model contains the following variables (Group number 1)
	Variable counts (Group number 1)
	Parameter summary (Group number 1)
	Assessment of normality (Group number 1)
	Observations farthest from the centroid (Mahalanobis distance) (Group number 1)
	Sample Moments (Group number 1)
	Sample Covariances (Group number 1)
	Sample Correlations (Group number 1)
	Models
	Default model (Default model)
	Notes for Model (Default model)
	Computation of degrees of freedom (Default model)
	Result (Default model)
	Group number 1 (Group number 1 - Default model)
	Estimates (Group number 1 - Default model)
	Scalar Estimates (Group number 1 - Default model)
	Maximum Likelihood Estimates
	Regression Weights: (Group number 1 - Default model)
	Standardized Regression Weights: (Group number 1 - Default model)
	Covariances: (Group number 1 - Default model)
	Correlations: (Group number 1 - Default model)
	Variances: (Group number 1 - Default model)
	Squared Multiple Correlations: (Group number 1 - Default model)
	Matrices (Group number 1 - Default model)
	Implied (for all variables) Covariances (Group number 1 - Default model)
	Implied (for all variables) Correlations (Group number 1 - Default model)
	Implied Covariances (Group number 1 - Default model)
	Implied Correlations (Group number 1 - Default model)
	Residual Covariances (Group number 1 - Default model)
	Standardized Residual Covariances (Group number 1 - Default model)
	Modification Indices (Group number 1 - Default model)
	Covariances: (Group number 1 - Default model) (1)
	Variances: (Group number 1 - Default model) (1)
	Regression Weights: (Group number 1 - Default model) (1)
	Minimization History (Default model)
	Model Fit Summary
	CMIN
	RMR, GFI
	Baseline Comparisons
	Parsimony-Adjusted Measures
	NCP
	FMIN
	RMSEA
	AIC
	ECVI
	HOELTER
	Execution time summary

	DEPARTEMEN PENDIDIKAN NASIONAL
	PROGRAM STUDI MAGISTER MANAJEMEN
	UNVERSITAS DIPONEGORO SEMARANG

	Bapak/Ibu/Saudara
	Justinus Taufan Hardianto
	I. IDENTITAS PRIBADI
	II. DAFTAR PERTANYAAN RESPONDEN

	Relationship Marketing
	Keunggulan Produk
	Kualitas Layanan
	Kepuasan Nasabah
	Loyalitas Nasabah
	“Terima kasih atas partisipasi anda dalam pengisian kuesioner ini”


