DAFTAR PUSTAKA

Abdurrahaman, D., Alasan, I., & Alasan, A. I. (2016). Determinant Factors of
Celebrity Endorsement on Consumer Purchase Intention: A Study on
Universities Generation Y Regarding Selected Mobile Service Providers in
Nigeria. www.ajbssit.net.au

Adriyati, R., & Indriani, F. (2017). Pengaruh Electronic Word of Mouth terhadap
Citra Merek dan Minat Beli pada Produk Kosmetik Wardah. DIPONEGORO
JOURNAL OF MANAGEMENT, 6, 1-14. http://ejournal-
s1.undip.ac.id/index.php/dbr

Ahmatang, & Adelia Saputri, 1. (2020). Analysis of Factors that Influence the
Decision of Purchase of Made in Korea Products to Students in Tarakan
City. DIMENSI, 9(3), 444-460.

Alrwashdeh, M., Emeagwali, O. L., & Aljuhmani, H. Y. (2019). The effect of
electronic word of mouth communication on purchase intention and brand
image: An applicant smartphone brands in north Cyprus. Management
Science Letters, 9(4), 505-518. https://doi.org/10.5267/j.msl.2019.1.011

Andries, A. L. (2014). The Influence of Korean’s Celebrity Endorsement and
Youth Buying Behavior on Youth Apparel Purchase Decision in Manado.
Jurnal EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi,
2(4), 602-611.

Anwar, S., Yasin, S., Igbal, A., & Sajid, M. (2013). Demographic and
Geographic Influence of the Country-of-Origin Image on Consumer
Purchase Decision. 5(8), 199-210.

Apejoye, A. (2013). Influence of Celebrity Endorsement of Advertisement on
Students’ Purchase Intention. Journal of Mass Communication &
Journalism, 03(03). https://doi.org/10.4172/2165-7912.1000152

Aynadis, Z. (2014). The “made-in” effect: Effect of Country of Origin on
COnsumers’ Buying Decision of Cloths (A Case of COO’s Effect on
Mekelle University Students). Asian Journal of Technology & Management
Research, 04(01), 43-49.

Babu, M. N., & Latha, D. K. L. (2014). The Impact of Celebrity Endorsement on
Purchase Decision of Telecom Users- A Case of Engineering Students.
Global Journal of Advanced Research, 1(2), 289-305.

Chen, C. H., Nguyen, B., Klaus, P. “Phil,” & Wu, M. S. (2015). Exploring
Electronic Word-of-Mouth (eWOM) in The Consumer Purchase Decision-

126



127

Making Process: The Case of Online Holidays — Evidence from United
Kingdom (UK) Consumers. Journal of Travel and Tourism Marketing,
32(8), 953-970. https://doi.org/10.1080/10548408.2014.956165

Chetty, S., Dzever, S., & Quester, P. (1999). Country of origin perception and
industrial purchase decision-making in New Zealand. European Journal of
Purchasing and Supply Management, 5(3-4), 185-196.
https://doi.org/10.1016/S0969-7012(99)00025-8

Devita, E. M., & Agustini, M. Y. D. H. (2019). Country of Origin and Brand
Image on Purchase Decision of South Korean Cosmetic Etude House.
Journal of Management and Business Environment (JMBE), 1(1), 55-70.
http://journal.unika.ac.id/index.php/JMBE/article/view/2115

Dobrucali, B. (2019). Country-of-origin effects on industrial purchase decision
making: a systematic review of research. Journal of Business and Industrial
Marketing, 34(2), 401-411. https://doi.org/10.1108/JBIM-07-2017-0169

Godey, B., Pederzoli, D., Aiello, G., Donvito, R., Chan, P., Oh, H., Singh, R.,
Skorobogatykh, I. I., Tsuchiya, J., & Weitz, B. (2012). Brand and country-of-
origin effect on consumers’ decision to purchase luxury products. Journal of
Business Research, 65(10), 1461-1470.
https://doi.org/10.1016/j.jbusres.2011.10.012

Gunawan, A. V., Linawati, L., Pranandito, D., & Kartono, R. (2019). The
Determinant Factors of E-Commerce Purchase Decision in Jakarta and
Tangerang. Binus Business Review, 10(1), 21-29.
https://doi.org/10.21512/bbr.v10i1.5379

Gunawan, E. M. (2021). the Influence of Brand Image and Country of Origin on
Purchase Decision of Oppo Smartphone in Manado. Jurnal EMBA: Jurnal
Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 9(1), 207-215.
https://doi.org/10.35794/emba.v9i1.32041

Gupta, T. (2014). Impact of Celebrity Endorsement on Purchase Decision: A
Study Among Youth of Bareilly. International Journal of Management
Research & Review, 4(3), 2249-7196. www.ijmrr.com

Harwani, Y., & Sakinah, A. A. (2020). The Influence of Brand Awareness,
Packaging Design and Word of Mouth on Purchase Intention.
http://www.theramenrater.com

Hasmiati, H., Thaief, I., Hasan, M., Dinar, M., & Rahmatullah, R. (2021). The
Effect of Brand Image and Price on Product Purchase Decisions at the
Sewing House Akkhwat Makassar. Pinisi Business Administration Review,
2(2), 57. https://doi.org/10.26858/pbar.v2i2.15785


https://doi.org/10.1108/JBIM-07-2017-0169

128

Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004).
Electronic word-of-mouth via consumer-opinion platforms: What motivates
consumers to articulate themselves on the Internet? Journal of Interactive
Marketing, 18(1), 38-52. https://doi.org/10.1002/dir.10073

Ida, N., & Shou, X. (2019). Influence of the Country of Origin of the Product on
Purchase Decision : Burundi Consumers as Case Study. 6(12), 88-93.

Ifeanyichukwu, C. D. (2016). Effect of Celebrity Endorsements on Consumers
Purchase Decision in Nigeria. International Research Journal of
Management, IT & Social Sciences, 3(9), 103.
https://doi.org/10.21744/irjmis.v3i9.261

Jalilvand, M. R., & Samiei, N. (2012). The effect of electronic word of mouth on
brand image and purchase intention: An empirical study in the automobile
industry in Iran. Marketing Intelligence and Planning, 30(4), 460-476.
https://doi.org/10.1108/02634501211231946

Javed, A. (2018). Impact of Country-of-Origin on Product Purchase Decision
Impact of Country-of-Origin on Product Purchase Decision . Journal of
Marketing and Consumer Research, 1(January), 31-51.

Kamil, N. A. 1., & Albert, A. (2020). The effect of e-wom and brand image
towards Sushi Masa consumer purchasing decision. Journal of Social Studies
(JSS), 16(1), 19-34. https://doi.org/10.21831/jss.v16i1.31020

Khan, A., & Lodhi, S. (2016). Influence of Celebrity Endorsement on Consumer
Purchase Decision: a Case of Karachi. Imperial Journal of Interdisciplinary

Kotler, P., & Armstrong, G. (2018). Principles of Marketing 17th Global Edition.
In Pearson Education Limited (Pearson Ed). Lego, Italy.

Kotler, P., Kartajaya, H., & Hooi, D. H. (2017). MARKETING 4.0: MOVING
FROM TRADITIONAL TO DIGITAL. In Asian Competitors (pp. 99-123).
John Wiley & Sons. https://doi.org/10.1142/9789813275478 0004

Listiana, E. (2012). Pengaruh Country Of Origin terhadap Perceived Quality
Dengan Moderasi Etnosentris Konsumen.

Lusiah, M., Noviantoro, D., & Halim, L. T. (2018). The Effect of Endorsement
and Brand Image on Purchase Decision of Online Culinary Product. 46(Ebic
2017), 530-533. https://doi.org/10.2991/ebic-17.2018.83

Majeed, S., & Razzak, S. (2011). The impact of television advertisement
repetition, celebrity endorsement and perceived quality on consumer



129

purchase decision. Australian Journal of Basic and Applied Sciences, 5(12),
3044-3051.

Maria, K. D., Kindangen, P., & Rumokoy, F. S. (2016). The Effect of Electronic
Word of Mouth on Consumer Buying Decision in Lazada. Jurnal Riset
Ekonomi, Manajemen, Bisnis Dan Akuntansi, 4(1).
https://doi.org/10.35794/emba.v4i1.11856

Massie, K. S. (2014). The Effect of Social Media, Direct Email and Electronic
Word of Mouth (E-Wom) on Consumer Purchase Decision at Zalora Fashion
Online Store. Paper Knowledge . Toward a Media History of Documents,
4(2), 714-725.

Mehyar, H., Saeed, M., Al-Ja’afreh, H. B. A., & Al-Adaileh, R. (2020). The
impact of electronic word of mouth on consumers purchasing intention.
Journal of Theoretical and Applied Information Technology, 98(2), 183-193.

Misra, S. K., Mehra, P., & Kaur, B. (2019). Factors influencing consumer choice
of celebrity endorsements and their consequent effect on purchase decision.
International Journal on Emerging Technologies, 10(2), 392-397.

Mohd, N. Y., Nasser, M. N., & Mohamad, O. (2007). Does image of country-of-
origin matter to brand equity? Journal of Product and Brand Management,
16(1), 38-48. https://doi.org/10.1108/10610420710731142

Nart, S. (2017). The Influence of Country of Origin on Brand Image and Brand
Attitudes: An Empirical Study on Turkey. Isletme Bilimi Dergisi, 89-103.
https://doi.org/10.22139/jobs.288879

Nayak, S., Sahu, A., Jhankar, S. C., Kaif, K., & Dhoni, M. S. (2020). Celebrity
Endorsement Influence on Customers ' Buying Decision : A Case Study of
Bhadrak District in Odisha. 10(5), 25655-25662.

Nuryati, S., & Arfani, S. (2020). The Effect of Celebrity Endorsement and Brand
Image on Purchase Decisions on Elzatta Hijab for Students in Jakarta. 2(5).
file:///ID:/Jurnal Penelitian/jurnal internasional 3.pdf

Nuseir, M. T. (2019). The impact of electronic word of mouth (e-WOM) on the
online purchase intention of consumers in the Islamic countries — a case of
(UAE). Journal of Islamic Marketing, 10(3), 759-767.
https://doi.org/10.1108/JIMA-03-2018-0059

Oktavianti, S., & Hasrina, Y. (2020). PENGARUH STRATEGI PEMASARAN
DENGAN KONSEP AIDA TERHADAP KEPUTUSAN PEMBELIAN
PRODUK PT WINGS FOOD DI KECAMATAN ALANG - ALANG
LEBAR. Jurnal Ilmiah Manajemen .



130

Ors, M., & Alawadhi, R. (2020). Effect of Celebirity Endorsement on Consumers
Purchase Intention in the Mediation Effect of Brand Image. Journal of
Business Research - Turk, 12(1), 454-468.
https://doi.org/10.20491/isarder.2020.855

Prasad, S., Garg, A., & Prasad, S. (2019). Purchase decision of generation Y in an
online environment. Marketing Intelligence and Planning, 37(4), 372—-385.
https://doi.org/10.1108/MIP-02-2018-0070

Prasad, S., Gupta, I. C., & Totala, N. K. (2017). Social media usage, electronic
word of mouth and purchase-decision involvement. Asia-Pacific Journal of
Business Administration, 9(2), 134-145. https://doi.org/10.1108/APJBA-06-
2016-0063

Pratminingsih, S. A., Astuty, E., & Mardiansyah, V. (2019). The influence of
electronic word of mouth and brand image on buying decision. Journal of
Advanced Research in Dynamical and Control Systems, 11(3 Special Issue),
995-1002.

Prendergast, G. P., Tsang, A. S. L., & Chan, C. N. W. (2010). The interactive
influence of country of origin of brand and product involvement on purchase
intention. Journal of Consumer Marketing, 27(2), 180-188.
https://doi.org/10.1108/07363761011027277

Rosanti, N., Karta Negara Salam, & Panus. (2021). The Effects of Brand Image
and Product Quality on Purchase Decisions. Quantitative Economics and
Management Studies, 2(6), 365-375. https://doi.org/10.35877/454ri.qems360

Rumahak, M. D., & Rahmadi, A. N. (2019). Pengaruh E-WOM, Brand Image dan
Brand Trust Terhadap Keputusan Konsumen (Studi Kasus Pada Lembaga
Kursus Fajar English Course Pare Kediri). BISNIS: Jurnal Bisnis Dan
Manajemen Islam, 7(2), 233-246.
http://journal.stainkudus.ac.id/index.php/bisnis/index

Rusmiati, N. N. (2020). The effect of brand image and country of origin on
consumer buying interest: case study on Yamaha NMAX motorcycle in
Denpasar city. International Research Journal of Management, IT and Social
Sciences. https://doi.org/10.21744/irjmis.v7n3.920

Ruzika, F., Siregar, A., Karina, B., & Sembiring, F. (2019). Indonesia) Isfenti
Sadalia (Master of Management Program. Master of Management Program.

Sabdillah, R., Hidayat, R., & Shinta Wulandari Lubis, D. (2017). Influence of
Celebrity Endorser Raisa Andriana in Advertisement on Magnum Ice Cream
Brand Image on the Transmart Costumers.



131

Santoso, B. N. (2018). The Influence of Celebrity Endorsement in Social Media
on Purchase Decision Through Perceived Value and Customer Attitude as
Intervening Variabel in Souvenir Product in Surabaya. Petra Business &
Management Review, 4(2), 134-147.

Senthilkumar, S., Ramachandran, D. T., & Anand, S. (2013). The influence of
electronic word of mouth over facebook on consumer purchase decisions.
International Journal of Management, 4(3), 199-208.

Shirin, K., & Kambiz, H. H. (2011). The Effect of the Country-of-Origin Image,
Product Knowledge and Product Involvement on Consumer Purchase
Decisions. Chinese Business Review, 10(08), 601-615.
https://doi.org/10.17265/1537-1506/2011.08.004

Sintha, M., Sujana, A. S., Ayu, G., & Giantari, K. (2017). FORUM KEUANGAN
DAN BISNIS INDONESIA (FKBI) When Fintech Meets Accounting :
Opportunity and Risk Peran Brand Image Memediasi Hubungan Celebrity
Endorser Dengan Purchase Intention (Vol. 6). FKBI.
http://fkbi.akuntansi.upi.edu/

Suhardi, D., & Irmayanti, R. (2019). Pengaruh Celebrity Endorser, Citra Merek,
dan Kepercayaan Merek Terhadap Minat Beli Konsumen. In Jurnal Inspirasi
Bisnis dan Manajemen (Vol. 3, Issue 1).
http://jurnal.unswagati.ac.id/index.php/jibm

Suharyanti, Wijaya, B. S., & Rostika, M. (2015). Riding the country, buying the
brand: How country-of-origin image drives the purchase behavior of big
motorcycle in Indonesia. Asian Social Science, 11(27), 185-194.
https://doi.org/10.5539/ass.v11n27p185

Tielung, M. V., & Lombo, V. E. P. (2014). the Impact of Celebrity Endorsement
To Youth Consumer Purchase Decision on Adidas Apparel Product. Jurnal
Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 2(3), 1246-1254.
https://doi.org/10.35794/emba.v2i3.5803

Tulipa, D., & Muljani, N. (2015). The Country of Origin and Brand Image Effect
on Purchase Intention of Smartphone in Surabaya - Indonesia.
Mediterranean Journal of Social Sciences.
https://doi.org/10.5901/mjss.2015.v6n5s5p64

Tulipa, D., & Muljani, N. (2015). The Country of Origin and Brand Image Effect
on Purchase Intention of Smartphone in Surabaya - Indonesia.
Mediterranean Journal of Social Sciences.
https://doi.org/10.5901/mjss.2015.v6n5s5p64



132

Wachyuni, S. S., & Priyambodo, T. K. (2020). the Influence of Celebrity
Endorsement in Restaurant Product Purchase Decisions Making.
International Journal of Management, Innovation & Entrepreneurial
Research, 6(2), 45-54. https://doi.org/10.18510/ijmier.2020.625

Wijaya, I. M. (2013). THE INFLUENCE OF BRAND IMAGE, BRAND
PERSONALITY AND BRAND AWARENESS ON CONSUMER PURCHASE
INTENTION OF APPLE SMARTPHONE. 1, 1562-1570.

Wijaya, T., & Paramita, E. L. (2014). Pengaruh Electronic Word of Mouth (E-
WoM) terhadap Keputusan Pembelian Kamera DSLR. Seminar Nasional
Dan Call for Paper, 978-602-70429-1-9, 12-109.
https://publikasiilmiah.ums.ac.id/xmlui/handle/11617/4729%0Ahttp://reposit
ory.uksw.edu/handle/123456789/5668

Wu, M. S. (2014). EFFECTS OF ELECTRONIC WORD-OF-MOUTH ON
CONSUMERS ° PURCHASE DECISION IN CATERING INDUSTRY Author
('s): Monica Shu-Fen WU Source : Acta Oeconomica, 2014, Vol . 64,
Special Issue 2 : ORGANIZATIONAL INNOVATION AND ITS
DEVELOPMENT SELECTED PAPERS OF THE 8. 64(2).
https://doi.org/10.1556/A





