
 

 189 

DAFTAR REFERENSI 

 

Adrian D. Hagijanto, Januari 2001, “Menciptakan Brand Awareness Iklan Media 

Massa Cetak”, Nirmana Vol 3, No.1, hal 17-31 

 

Adrian D. Hagijanto, Januari 2002, “Metode Dramatisasi Ilustrasi Pada Iklan 

sebagai Wacana Budaya Kontemporer”, Nirmana Vol.4, hal 52-61 

 

Andre Nugroho Praktikno, Mei 2003, “Studi Mengenai Proses Pemilihan Merek”, 

Jurnal Sains Pemasaran Indonesia, Vol II, No.1, hal 53-66 

 

David Barkowitz, Yeqing Bao, Arthur W. Allaway, Dec 2005, “Hispanic 

Consumers, Store Loyalty and Brand Preference”, Journal of Targeting, 

Measurement, and Analysis for Marketing, Vol 14, No.1, p. 9-24 

 

Dwi Hastjarja, April 2005, “Upaya Membangun Ekuitas Merek melalui 

Periklanan yang Efektif”, Usahawan No.4 Tahun XXXIV  

 

Fandy Tjiptono, 1997, “Strategi Pemasaran”, Andy ,Yogyakarta 

Ferdinand, Augusty, 2006, “Metode Penelitian Manajemen”, Edisi 2, Badan 

Penerbit Universitas Diponegoro,  Semarang. 

Ferdinand, Agusty, 2006, “Structural Equation Modelling Dalam Penelitian 

Manajemen”, Edisi 4, badan Penerbit Universitas Diponegoro, Semarang 

Freddy H. Istanto, Januari 1999, “Iklan dalam Wacana Postmodern Studi Kasus 

Iklan Rokok A-Mild”, Nirmana, Vol 1, No.1 

 



 

 190 

Gede Riana, 2008 “Pengaruh Trust In Brand terhadap Brand Loyalty pada 

Konsumen Air Minum AQUA di Kota Denpasar”, Buletin Studi Ekonomi 

Volume 13 No.2  

 

Gil R. Bravo, E. Fraj Andres and E Martinez Salinas, 2007, “Family as a source 

of consumer-based brand equity”, Journal of Product and Brand 

Management, Vol 16, No.3, p. 188-199 

 

Hair, J. F., Anderson, R. E. Tatham, R. L., & Black, W. C. (2006),” Multivariate 

Data Analysis”, (Sixth ed.). New Jersey: Pretince Hall 

 Imam Ghozali, 2005, “Aplikasi Analisis Multivariate dengan Program SPSS”, 

Badan Penerbit Universitas Diponegoro, Semarang 

Kaynak Erdener, Gulberk Gultekin Salman, Ekrem Tatoglu, May 2008, “An 

Integrative Framework Linking Brand Association and Brand Loyalty in 

Professional Sports”, Journal of Brand Management, Vol 15, No.5, p. 

336-357 

 

Keller Kevin Lane, January 1993, “ Conceptualizing, Measuring, and Managing 

Customer-Based Brand Equity”, Journal of Marketing, Vol 57, p. 1-22 

 

Ken Sudarti, Totit Oktoriyanto, Juni 2006, “Analisis Efektifitas Iklan dengan 

Pendekatan Customer Decision Model (CDM)”, EKOBIS, Vol 7, No.2, p. 

161-180 

Kussudyarsana, 2004, “Fenomena Selebritas sebagai Model Iklan dari Sudut 

Pandang Sumber Pesan”, Benefit,Vol. 8 No. 2 , Desember, UMS 

Surakarta. 

Maklon Felipus Killa, 2008 “Pengaruh Pembelanjaan Periklanan dan Promosi 

Harga Pada Ekuitas Merek”, Jurnal Ekonomi dan Bisnis Indonesia Vol. 

23, No.4, hal 416-430  



 

 191 

 

Mantel S.P and Kardes R, 1999, “The Role of Direction of Comparison, Attribute-

Based Processing, and Attitude-Based Processing in Consumer 

Preference”, Journal of Consumer Research, p. 335-338 

 

Nur Indriantoro, dan Bambang Supomo, 1999, “Metodologi Penelitian Bisnis; 

untuk Akuntansi dan Manajemen”, Edisi Pertama, BPFE, Yogyakarta 

 

Romi Setiawan dan Adi Zakaria, April 2007, “Analisis Pengaruh Kegiatan 

Pemasaran terhadap Ekuitas Merek pada Consumer-convinience Goods”, 

Usahawan No.4 Tahun XXXVI  

 Sugiyono, 2002, “Metode Penelitian Bisnis”, CV Alvabeta, Bandung 

SWA, 2009, Edisi 19/XXV, 3-13 September 

Trappey Charles, August 1996 “A Meta-Analysis of Consumer Choice and 

Subliminal Advertising”, Journal of Psychology and Marketing, Vol 13, p. 

517-530 

 

Uswatun Chasanah dan Arie Isnanto, Juni 2006, “Analisis Cochran: Pendekatan 

Empiris dalam Uji Assosiasi Merek”, Jurnal Ekobis, Vol.7, No.2, hal 211-

225 

 

Wang Haizhong, Yujie Wei, Chungling Yu, 2008, “Global brand equity model: 

combining customer-based with product-market outcome approaches”, 

Journal of Product and Brand Management, Vol 17, No.5, p. 305-316 

 



 

 192 

Yoo Boonghee, Naveen Donthu, Sungho Lee, Spring 2000 “An Examination of 

Selected Marketing Mix Elements and Brand Equity”, Journal of the 

Academy of Marketing Science, Vol 28, No.2, p. 195-211 

 

Yulistiano Muhammad, Retno Tanding Suryandari, 2003, “Pengukuran 

Avertising Response Modelling (ARM) Iklan Televisi Dengan Endorser 

Selebritis dan Non Selebritis”,  Empirika, Vol .16 no.2, UNS Surakarta. 

 

 


