
 
 

DAFTAR PUSTAKA 

 

 

Berman, Berry and Evans, Joel R. 2007. “Retail Management A strategic approach”. 

Ninth Edition. Pearson Education. New Delhi. 

 

Ghozali, Imam. 2016. Aplikasi Analisis Multivariate dengan Program SPSS. 

Semarang. Badan penerbit Universitas Diponegoro. 

 

Gupta, Ruchi, Kishore, Nawal and Verma. 2015. “Impact Of Celebrity Endorsements 

On Consumers Purchase Intention: A Study Of Indian Consumers”. Australian 

Journal of Business and Management Research. Vol. 05 No. 03. 

 

Hair, Jr., J. F., Black, W. C., Babin, J. B., and Anderson, R. E., 2010. “Multivariate 

Data Analysis”. Seventh Edition. New Jersey: Prentice-Hall International, Inc. 

Khan, Shaista Kamal, Rukhsar Aroobah, and Shoaib Maria. 2016. “Influence of 

Celebrity Endorsement on Consumer Purchase”. IOSR Journal of Business and 

Management. Vol. 18, pp. 06-09. 

 

Kotler, Philip and Armstrong, Gary. 2016. “Principles of Marketing”. 14th Edition. 

New Jersey: Prentice Hall. 

 

Kotler, Philip dan Keller. 2016. Manajemen Pemasaran. Edisi 13. Jilid 1. Jakarta : 

Erlangga. 

 

Madahi, Abdolrazagh and Sukati Inda. 2012. “The Effect of External Factors on 

Purchase Intention amongst Young Generation in Malaysia”. International 

Business Research. Vol. 5, No. 8. 

 

Mashwama, Vuyelwa. 2016. “Brand Endorsements: A Study Into the Opportunity of 

Using Spokes Characters As Brand Endorsers”. Business & Social Science 

Journal. Vol 1 Issue 1, pp. 67-90. 

 

Moriansyah, La. 2015. “Pemasaran Melalui Media Sosial: Antecedents and 

Consequences”. Jurnal Fakutas Ekonomi dan Bisnis Universitas Indonesia. 

 

Samat, Muhammad Faizal, Ramlee, Nur Atiqah Zakiyyah, Abu Bakar, Hatinah, 

Annual Norazlan, and Mohd Rasid, Mohd Faizol Rizal. 2016. “Endorser 

Credibility and its Influence on The Purchase Intention of Social Networking 

Sites Consumer: A Mediating Role of Attitudes Toward SNS Advertising”. 

International Journal of Management and Applied Science. Vol 2 Issue 12. 

 

PC_02
Typewritten text
87



88 
 

 
 

Schiffman, Leon, G and Leslie Lazar Kanuk. 2010. Consumer Behavior. International 

Edition. New Jersey : Prentice Hall, Inc.  

 

Sertoglu, Aysegul Ermec, Ozlem Catli, and Sezer Korkmaz. 2014. “Examining the 

Effect of Endorser Credibility on the Consumers' Buying Intentions: An 

Empirical Study in Turkey”. International Review of Management and 

Marketing. Vol. 4, No. 1, pp. 66 - 77. 

 

Shimp, Terence. A. 2003. Periklanan Promosi Aspek Tambahan Komunikasi 

Pemasaran. Edisi 5. Jilid 1. Alih Bahasa: Revyani Sjahrial dan Dyah Anikasari. 

Jakarta : Erlangga. 

 

Shimp, Terence. A. 2007. Advertising, Promotion, and Other Aspects of Integrated 

Marketing Communications, 7th Edition. USA: Thomson Higher Education. 

 

Silaen Sofar dan Widiyono. 2013. Metodologi Penelitian Sosial Untuk Penulisan 

Skripsi dan Tesis. Jakarta : In Media.  

 

Soliha, Silvia Fardila, 2015. “Tingkat Ketergantungan Pengguna Media Sosial Dan 

Kecemasan Sosial”. Jurnal Ilmu Komunikasi FISIP UNDIP.  

 

Subhadip, Roy, Varsha Jain, and Pragati Rana. 2013. “The Moderating Role of 

Consumer Personality and Source Credibility in Celebrity Endorsements”. Asia 

Pasific Journal of Business. Vol. 5, No. 1, pp. 72-88. 

 

Sugiyono. 2016. Metode Penelitian Manajemen. Bandung : Alfabeta   

 

Swastha, Basu dan Hani, Handoko. 2010. Manajemen Pemasaran: Analisa Perilaku 

Konsumen. Edisi I. BPFE Yogyakarta. 

 

Totoatmojo , Kumala Maharani. 2013. “The Celebrity endorser (Selebgram) Effect 

Toward Purchase Intention on Instagram Social Media”. Communication 

Department. Universitas Gadjah Mada. Yogyakarta.  

 

Ul Hassan, Syed Rameez , and Jamil, Raja Ahmed. 2014. “Influence of Celebrity 

Endorsement on Consumer Purchase Intention for Existing Products: A 

Comparative Study”. Journal of Management Vol. 4, No. 1, pp. 1 - 23. 

 

 

 

 

 

 


