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ABSTRACT 

 

The problem phenomenon in this study is the low growth of marketability, profitability, 

profit and loss sharing of Islamic banks in 2014-2019. This study aims to analyze the 

factors that influence the profitability of Islamic commercial banks in Indonesia for the 

period 2014-2019.  

This research method uses quantitative with secondary data sources originating from the 

annual reports of Islamic banks in Indonesia for the period 2014-2019 which are published 

on the websites of each bank 

The results of the study of factors that have a significant positive effect are Profit and loss 

sharing on profitability with a t-count value of 6.13091 > t-table 1.645. Marketability to 

profitability with t-count of 2.00583 > t-table 1.645 and which has a significant negative 

effect. Marketability on profit and loss sharing t-count 6.80506 > t-table 1.645 and original 

sample coefficient 1 -0.35806. 
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