
61 

 

DAFTAR PUSTAKA 

 

Agnes, C.S. Cheng, Shuo Li and Eliza Xia Zhang. 2020. Operating cash flow 

opacity and stock price crash risk. J. Account. Public Policy 39 (2020) 

106717  

Alexander, Edeling, Shuba Srinivasan And Dominique M. Hanssens.2020.The 

Marketing–Finance Interface A New Integrative Review Of Metrics, 

Methods, And Findings And An Agenda For Future Research.Ijrm-

01381; No Of Pages 20 

Amanda, 2016. What is the Role of a Brand Manager? – Job Description. 

www.thebrandingjournal.com/2016/08/brand-manager-job-

description-role/ 

Arsil, Poppy, Elton Li, and Johan Bruwer. 2016.Using Means-end Chain Analysis 

to Reveal Consumers’ Motivation for Buying Local Foods: An 

Exploratory Study.Gadjah Mada International Journal of Business 

Vol. 18, No. 3 (September-December 2016): 285-300 

Chatmi, Arbia and Karim Elasri. 2017.Competition among vortex firms: Marketing, 

R & D or pricing strategy. Journal of High Technology Management 

Research 28 (2017) 29–46  

Chou, Sheng-Fang,Jeou-Shyan Horng, Chih-Hsing Sam Liu, Jun-You 

Lin.2020.Identifying the critical factors of customer behavior: An 

integration perspective of marketing strategy and components of 

attitudes.Journal of Retailing and Consumer Services 55 (2020) 

102113  

Cronin J.J., Skinner S.J.2015.The Marketing-Finance Interface: The Impact Of 

Marketing Objectives And Financial Conditions On Retail 

Profitability. University of Kentucky 

F. S. Jumeilah. 2018."Klasifikasi Opini Masyarakat Terhadap Jasa Ekspedisi JNE 

dengan Naïve Bayes," JSINBIS (Jurnal Sistem Informasi Bisnis), vol. 

8, no. 1, pp. 92-98 



62 

 

 

 

Ferdinand, Augusty. 2014. Metode Penelitian Manajemen. BP Universitas 

Diponegoro. Semarang. 

Gao, Yubin and Lirong Han. 2020.Implications of Artificial Intelligence on the 

Objectives of Auditing Financial Statements and Ways to Achieve 

Them.PII: S0141-9331(21)00208-8  

Greenstein, Asnat-Messica and Lior Rokach.2020.Machine learning and operation 

research based method for promotion optimization of products with 

no price elasticity history.Electronic Commerce Research and 

Applications 40 (2020) 100914  

Guenther Dan Peter.2020.The Complex firm financial Effects Of Customer 

Satisfaction Improvements.Management School, University Of 

Liverpool, Chatham Street, Liverpool L69 7Zh, United Kingdom. 

https://doi.org/10.1016/j.ijresmar.2020.10.003 0167-8116/2020 

Elsevier B.V. All rights reserved. 

H. Priyanto, M. Najib, and S. Septiani. 2020."Faktor Adopsi E-Marketing dan 

Pengaruhnya Terhadap Kinerja Pemasaran UKM Kuliner Kota 

Bogor," JSINBIS (Jurnal Sistem Informasi Bisnis), vol. 10, no. 2, pp. 

235-244 

Husin, Farida. 2020. Peran Perekonomian Dalam Pembangunan Nasional Bagi 

Ketahanan Bangsa. Jurnal Eksistansi, 9 (1). Pp. 1275-1281. Issn 2085-

2401 

Ireland, R. D., Hoskisson, R. E., dan Hitt, M. A. 2011. The Management of 

Strategy: Concepts and Cases. South-Western. Amerika Serikat. 

Lai, Aolin , Zhihui Yang and Lianbiao Cui.2021.Market segmentation impact on 

industrial transformation: Evidence for environmental protection in 

China.Journal of Cleaner Production 297 (2021) 126607  

Melovic, Boban, Mijat Jocovic, Marina Dabic, Tamara Backovi, Vuli and Branislav 

Dudic.2020.The impact of digital transformation and digital 

marketing on the brand promotion, positioning and electronic business 

in Montenegro.Technology in Society 63 (2020) 101425  



63 

 

 

 

Mekari. 2021. Konsep Consumer Insight untuk Meningkatkan Penjualan Suatu 

Produk/Layanan. www.jurnal.id/id/blog/konsep-consumer-insight-

untuk-meningkatkan-penjualan-suatu-produk-atau-layanan/  

Minghui, Ma,Jian Huang, Shan Lin and Shuai Yang.2019.From finance to 

marketing: Initial public offering ownership overhang and marketing 

in the hospitality industry.International Journal of Hospitality 

Management 76 (2019) 71–82 

N. Farida. 2015.Upaya Memenangkan Persaingan Usaha Melalui Wirausaha 

Pemasaranmarketing Entrepreneur, Forum, Vol. 40, No. 2, Pp. 54-58 

Noury, Benjamin, Helmi Hammami, A.A. Ousama and Rami Zeitun. 2020. The 

prediction of future cash flows based on operating cash flows, 

earnings and accruals in the French context. Journal of Behavioral and 

Experimental Finance 28 (2020) 100414  

Osman, Irwan R. dan Shafenti. 2021. Pengaruh Pelatihan Kerja Dan Disiplin Kerja 

Terhadap Produktivitas Pegawai Pada Masa Pandemi Covid-19 Di 

SDN Serdang 13 Jakarta. IKRAITH-EKONOMIKA No 3 Vol 4 

November 2021 

Pebrianti, Yulia. 2017. Keputusan Finansial Perusahaan Serta Dampaknya 

Terhadap Nilai Perusahaan. Jurnal Ilmu Pengetahuan Teknologi & 

Seni, X (1). Pp. 56-66. Issn 1979 – 0759 

Pepi Sundari, Sundari.2016. Pengaruh Current Ratio (Cr) Dan Book Value (Bv) 

Terhadap Harga Saham Pada Perusahaan Otomotif Dan Komponen 

Yang Terdaftar Di Bursa Efek Indonesia Periode 2011-2014. Other 

Thesis, Politeknik Negeri Sriwijaya. 

Porcu, Lucia, Salvador del Barrio-García, Juan Miguel Alcántara-Pilar and 

Esmeralda Crespo-Almendros.2019.Analyzing the influence of firm-

wide integrated marketing communication on market performance in 

the hospitality industry.International Journal of Hospitality 

Management 80 (2019) 13–24  

Ramdhan, Muhammad (2021) Metode Penelitian. Cipta Media Nusantara (CMN) 

2021. ISBN : 978-623-97805-0-0 



64 

 

 

 

Ridho, Sari Lestari Zainal (2015) Identifying Supporting Factors Of Students 

Entrepreneurship Intention - A Case Study Of Palembang, Indonesia 

Palembang, Indonesia. World Review Of Business Research, 5 (1). 

Pp. 58-71. 

Ridho, Sari Lestari Zainal. 2012. Pursuing Economic Growth And Human 

Development Through Education A Lesson From Andalusia Golden 

Age. Journal Of Islamic Knowledge, 1 (2). Pp. 53-58. Issn 2089-0052 

Rini, Lisnini, Maretha, Fetty dan Pebrianti, Yulia. 2017. Pengaruh Orientasi 

Kewirausahaan, Orientasi Pasar Dan Orientas! Pembelajaran 

Terhadap Inovasi Produk (Studi Pada Pengusaha Kecil Di Kota 

Palembang). Motivasi - Jurnal Manajemen Dan Bisnis, 2 (2). Pp. 277-

293. Issn 2548 – 1622 

Smith, Robert W. And Kevin Lane Keller.2020.If All Their Products Seem The 

Same, All The Parts Within A Product Seem The Same Too: How 

Brand Homogeneity Polarizes Product Experiences.Tilburg 

University, Warandelaan 2, Tilburg 5037 Ab, Netherlands Dartmouth 

College, 100 Tuck Hall, Hanover, Nh 03755-9011, United States 

Tamara Citra, Drs. Suryono Budi Santoso, M.M.2016. Analisis Pengaruh Kualitas 

Produk danCitra MerekTerhadapKeputusan Pembelian Cetakan 

Continuous Form melalui Kepercayaan Merek(Studi pada Percetakan 

Jadi Jaya Group, Semarang.Volume5,Nomor2, Tahun 2016, 

Halaman1-12ISSN(Online): 2337-3792 

Vilasanti, Victoria da Luz, Danielle Mantovani and Marcelo Vinhal 

Nepomuceno.2020.Matching green messages with brand positioning 

to improve brand evaluation.Journal of Business Research 119 (2020) 

25–40  

Warni, Sri. 2016. Memahami “Customer Insight ” Pada Brand Kita. 

www.zahiraccounting.com/id/blog/memahami-customer-insight-

pada-brand-kita/  



65 

 

 

 

Wierenga, Berend.2020.Commentary on Kohli & Haenlein: The study of important 

marketing issues in an evolving field.International Journal of Research 

in Marketing 38 (2021) 18–28  

Xu, Jingjing and Haijie Huang.2021.Pay more or pay less? The impact of 

controlling shareholders’ share pledging on firms’ dividend 

payouts.Pacific-Basin Finance Journal 65 (2021) 101493  

Yang, Jun, Jing Lu and Cheng Xiang.2020. Company visits and stock price crash 

risk: Evidence from China.Emerging Markets Review 44 (2020) 

100723  

Zhang, Qiao, Jing Chen, Georges Zaccour.2020.Market targeting and information 

sharing with social influences in a luxury supply chain.Transportation 

Research Part E 133 (2020) 101822  

Zhang, Yuanchun, Carlos Enrique Montenegro-Marin and Vicente García 

Díaz.2021.Holistic Cognitive Conflict Chain Management 

Framework In Supply Chain Management.Environmental Impact 

Assessment Review 88 (2021) 106564 

Zhen, Li, Katsutoshi Yada and Yusuke Zennyo.2021.Duration of price promotion 

and product profit: An in-depth study based on point-of-sale 

data.Journal of Retailing and Consumer Services 58 (2021) 102277  

Zhixian Yi.2018. Chapter Four - Market Segmentation, Targeting, and Positioning, 

In Chandos Information Professional Series, Marketing Services and 

Resources in Information Organizations, Chandos Publishing, Pages 

39-48. ISBN 9780081007983 

 

 

 


